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Regional Victoria proving popular

STORY: Liz Mecham

THE Murray region, as pari of
regional Victoria, is second om
a of mosl booked Anstralian
holiday destinations for the
oillne travel booking service,
HoelidayCity,

The imlernet company allows
customiers to boak motel roams
in thelr desired destination
domestically and inter-
iatbosally.

Last year, Sydney topped the
most  booked destination on
holidayeity.com, followed by
Melbourne and regional
Victoris.

The Malavsian/Singapore-
based company. which has

offices in Awstralia, began its
online bosking service in 198§,
and in 2005 bhad 26,197 reom
hoakings.

Company chief executive Lee
Huat was In Awsatralia last
wieek and said he was keen to
gee the service expand Into the
Murray region-

He sald the strong perform-
ance of regional Vietoria in last
year's flgures was an excellent
indicator that Ausiralian and
international travellers were
keen to ged out into the regional
Areas.

*“We have some hatels in the
region, but 1 think there is the

real oppertunity to do some
mation for when peos

ple book to wisit Melbourne amd
ihey want to take a weekend
away te the Muarray region,”
Mr Huat sabd.

“We are keen to work with
partmers {moetels) in the Mur-
ray region because we do have
the demand there [rom cus-
tomers.

“I think we could really help
the towrism ecomomy in the
{Murray} region along because
there is at tial there,”
Mr HIII-E:TH. .
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AUSTRALIAN WISIT: HolidayCity chief amecutive Lea Huai is keen to ses the service expand Into the

Surray ragion,
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